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ENGLISH VERSION

(@) Identify the Forces that have resulted in increased
global integration and the growing importance of
Global Marketing.

(b) Describe the three basic principles of Global
Marketing.

OR
Explain in detail Global Market Segmenting, Targeting

and Positioning.

Explain in detail various Market Entry or Expansion
Strategies in the Global Markets.
OR

Explain Global Pricing Objectives and Strategies in detail.

Explain the Importance of Channels of Distribution in
Global Markets and discuss the Factors considered while
selecting them.

OR
Explain various Types of Organizational Structures

found in Companies pursuing Global Marketing.

What is Global E-Marketing ? Explain the Participants
and Processes involved in it.

OR
Explain the Issues involved in Global Advertising of

Products and Services.
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